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Supported Call-to-Action But
e Apply Now

Book Now

Contact Us

Call Now (video only)

Download
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X Destination

Select Where to Send People
Your Profile

@lets.make history o
Your Website

Your Direct Messages

You can add the power of visual and aut
to present your story better. Video ads can
be up to 60 seconds long in landscape or
square format,
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&~ Audience

Select Target Audience

Automatic
nstagram targets people like your fol

Test audience
Men, ages 16-25
4 Kingdom, United
=d in Tai Lopez,

Create Your Own

Manually enter your targeting options

@ Learn how to reach the right people

Budget & Duration

Your Total Spend is
960 Over 6 Days

1,300 - 3,600

Est. Reach

dget
¥160 Daily

e

Duration

More about budget, duration &
d stribution

Destination @lets.make.history

Action Button Visit Instagram Profile

Audience Automatic

Budget & Duration %960/ 6 Da

Cost Summary

Ad Budget

Estimated Tax

Total Spend 71,132.80

Add a new payment method

Create Promotion

By creating a pr ee to Instagram’
and Advertising Guidelines

Term:
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You can open itvia direct I|nk or you can
click on any of the Call to Actions on your
Facebook page. Then click on the green
‘Create’ button in the campaign section.




i p advertlse speuflc products users
have interacted with your shop before, or g'
people to visit your local store,
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What's your marketing objective? telp: Chocsing an objective

Awareness Consideration Conversion

Brand Awareness o Traffic Conversions

/- Reach Engagement Catalogue Sales
App Installs Store Traffic
Video Views
Lead Generation

Messages

e specific pages. o
ehaviors: Target users based on wt o "
Facebook knows about user behavior, suchas
the way they shop, the phone they use, or if
they plan to buy a house or a car. 10




Create new Use a saved audience ¥

Custom Audiences @

Exclude | Create new w

Locations @  Everyone in this location w

India
@ India
@ Include w | Type to add more locations
Add locations in bulk

Age® 18w - 65+w

Gender @ m Men  Women

Languages @ @ Enter a languac

Detailed targeting @ |NCLUDE people who match at least ONE of the following @

Exclude people

Expand interests when it may increase link clicks at a lower cost per link click.

Connections @ Add a connection type =

Save this Audience




Platforms
¥  Facebook
Feeds
Instant Articles

In-stream videos
Jasper's Market

Right column

Suggested videos

Marketplace
Check out our best quality locally
sourced products. Froshness you can

Stories s

Feed

Stories Audience Network
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages
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Budget & schedule

Define how much you'd like to spend, and when you'd like your adveris to appear. Learn more.

Budget Daily budget v = £11.00

£11.00 GBP

Actual amount spent per day may vary.

Schedule Run my advert set continuously starting today

s Seta start and end date

Start  [3) 9/1/2017 (908:40

End [%) 9/2/2017 (H08:40
ondon Time)

(Loi

Your adverts will run for 31 days. You'll spend no more than £341.00.

Show advanced options +

6) Create your advert

The next step is to create your advert. Choose
the ad type that best suits your ad requirement.
You also have the option to create your advert
using existing posts. But if you are creating a

new advert these are the ad types that you can
choose from are:

13
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Format
Choose how you'd like to structure your ad

™
|

Carousel Single image or video Collection

Two or more scrollable images or videos One image or video. or a slideshow with multiple Group of images that opens into a full-screen
images

|

mobile experience

pixel. Learn more

- E Add an Instant Experience
- Include a mobile landing page that opens instantly when someone interacts with your ad. Use an Instant Experience to get new cusiomers,
o introduce your product or brand, drive product sales or encourage people 10 visit your website or app and track activity with a Facebook

Links Ad preview
Enter the text for your ad. Leam more.

" Mobile News Feed w
Select the link type for your ad

* A Website
Facebook event

Text

Enter text that clearly tells people about what you're
promoting

Please select media for your ad

Edit stonies background celours @

Website URL @ Preview URL

Enter the URL you want o promote
Build a URL parameter

Headline @

Czll to action @

Learn More w

Multiple languages (optional) @

+ Create In Different Language

Show advanced options ~ I
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Why You Should
Engage With
Social Media

Marketing Tools

Social media marketing is the use of social media platforms to
connect with your audience to build your brand, increase sales,
and drive website traffic. This involves publishing great
content on your social media profiles, listening to and
engaging your followers, analysing your results, and running
social media advertisements.

The major social media platforms are Facebook, Instagram,
Twitter, LinkedIn, Pinterest, SnapChat and YouTube.

Instagram content creators generate more and more different
types of content every day! To advertisers, both small and big
time, this means that it is becoming extra challenging to
distribute and get their content in front of their target
audience if they depend solely on organic reach.

Instagram ads keep your audience engaged. It also helps your
marketing strategy reach a new audience or market you never
knew existed.




