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YouTube Ad Formats

There are various ad formats that you can
choose from to display your ad. All the formats
that Youtube offer are listed below.

Ad format Platform

Display ads Appears to the right of the feature videa | Desktop
Yoo )
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€ 4 Google Ads Linked accounts

1/2 >  Noneofyourads are running BRIV YIS |El SHARED LIBRARY T BULK ACTIONS % MEASUREMENT [3 seTUP

- Keyword Planner Audience manager All bulk actions Conversions Billing & payments

YouTube
Ad Preview and Diagnosis Bid strategies Rules Google Analytics Business data

Negative keyword lists Scripts Search atiribution Account access

Shared budgets Uploads

Placement exclusion lists Preferenc

Google Merchant Center

CANCEL
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3) Create Your Campaign

After you have connected your account,
you are set to create a new campaign.

Campaigns

To advertise on YouTube must choose the
‘Video’ campaign type.
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Select a campaign type &

A s BT Display

£ shopoing

Select the single goal that would make this campaign successfulto you @

Leads
<% Website raffic
+: Product and brand consideration

o> Brand awareness and reach

® Create a campaign without a goal

When you select a goal, you'll see recommended settings and features customised for your
campaign's success. If you don't want a goal's recommendations, you can creale your campaign
without a goal.
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@ Create your campaign

Campaign name

Budget

Startand end dates Start date s 500N as possibl End date: Not set

Bidding strategy
Maximise conversions -




© create your campaign © confirmation

Create your ad group Skip ad group and ad

Ad group name

People: who you want to reach
Define your Audiences, Demographic or both

Demographics ender, Any p: chold income

Audiences Any audie

Content: where you want your ads to show
Narrow ch with Keywords, Topics or Placements

Keywords Any ke rd
Topics Any topic

Placements
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Demographics

Audiences

Who they are

What their interests and habits are

What they're actively researching or planning

How they've interacted with your business
rket similar audience

None selected
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v Ad URL options (advanced)




Why You Should
Engage With
Social Media

Marketing Tools

Social media marketing is the use of social media platforms to
connect with your audience to build your brand, increase
sales, and drive website traffic.

This involves publishing great content on your social media
profiles, listening to and engaging your followers, analysing
your results, and running social media advertisements.

The major social media platforms are Facebook, Instagram,
Twitter, LinkedIn, Pinterest, SnapChat and YouTube.

YouTube content creators generate more and more different
types of content every day! To advertisers, both small and big
time, this means that it is becoming extra challenging to
distribute and get their content in front of their target
audience if they depend solely on organic reach.

YouTube ads keep your audience engaged. It also helps your
marketing strategy reach a new audience or market you never
knew existed.




